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Discussion on Design and Marketing Innovation for

Furniture Manufacturers in China

XING Yan

(Beijing Forestry University, Beijing 100083, China)

Abstract: With the rapid worldwide economic development, Chinese furniture manufacturers are
facing greater competition as well as opportunities. How furniture companies can not only exist, but
can also continue to develop is a considerate problem. The author analyzes the current condition of
the furniture manufacturing industry in China,and then presents the importance and significance of design
and marketing innovation. She concludes by discussing its concept and countermeasure for realization.

Key words: furniture enterprise; development; innovation; design; marketing

20 , 1
o 1.1
s 5 , 1) o N
500 H 10 , . ,
, 5~10 . 2005
s N , 300 ,
’ 9 [3] ,
[2] . , “ 9
’ N ’ 2) N o
, 2005 ,
o 3) ]
:2005-10-24; :2006-06-14 4
(1973—), s



Vol.20 No. 4 CHINA WOOD INDUSTRY July 2006

1.2 o N N

D ) o , o

; , 2.2.2 ,

2) ’ o K

3) N o , o

4) “ ” s R

1) H b b b

[5]

2) : N

[6]

2.2 o
2.2.1 , 2) (5], .

e 36



20 4 2006 7
3) 3) , o
~ ) (o] .
1 \2 ”» “ ” s
s , , CI
2000 ( S , 2005
4:) N ~ ’ ’
o 4) . o
3.2 s
1) . o 2
. . , ) ,
2) , . ©) o
:@ @ ’ 1)
@ ) @ b .
?@ N ’ °
. ;@ ©® ,
N 6 . o
;© ,
) £zl (1] (7. .2006, (2) : 29~
2005 82.
[2] 7. ,2006,20(2) :
35-37.
’ [3] [1]. .
, 2005,75(5) :65-68.
, [4] . [1].
2005,82(12) ;26-27.
[5] s . [M]. s
’ 1999.
’ 5 6] [M]. ,2004.
[7] (7. ,2005,(2) : 44-47.
. 2006 . ( )

« 37 .



